Loyola University Chicago, School of Communications

Summer 2019

Syllabus: COMM 422 - 201 Global and Multicultural Audiences and Stakeholders
Class location: Web class conducted via ZOOM Meeting or Sakai Forums
Thursdays, 6:30 PM - 9:00 PM (July 1 - August 09, 2019)

Adj. Prof. Eric Bryn - ebryn@Iuc.edu ; 312-399-3408 (text/call)

Office hours: 1 hour before class (text/call)
Course Description

COMM 422 - 201 Global and Multicultural Audiences and Stakeholders: In this course
students will investigate various audiences in today's global marketplace that organizations
need to consider to remain relevant. The course will explore the concept of globalization and
how, as a dynamic and uneven process, it requires practitioners to understand global and local
audiences and those influenced by multiple cultures.

Outcomes: The goals of the course are to learn to be sensitive to a variety of cultures;
recognize particular values, needs, and behaviors; and craft messages that connect and
engage.

Textbooks

The Marketplace of Attention: How Audiences Take Shape in a Digital Age (“Attention
Textbook”)

ISBN-10: 0262529890

ISBN-13: 978-0262529891

AMAZON: https://www.amazon.com/Marketplace-Attention-Audiences-Shape-Digital/
dp/0262529890/ref=sr_1_2

Transnational Audiences: Media Reception on a Global Scale (“Audiences Textbook”)
ISBN-13: 978-0745670218

ISBN-10: 0745670210

AMAZON: https://www.amazon.com/Transnational-Audiences-Reception-Global-
Communication/dp/0745670210/ref=sr_1_2

Grading
Your grade for COMM 422 - 201 Global and Multicultural Audiences and Stakeholders takes

into account your Class Participation, weekly Reaction Papers, and Final Position Paper.
Grading is based on a points system. There are 400 total points available.
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Grade Point System
(Rounded up at .5 and up)

A =371-400 B = 333-346 C =288-306 D =251-266
A- =360-370 B- = 320-332 C-=277-287 D-=240-250
B+ = 347-359 C+=307-319 D+ =267-276 F=239 and below

Specific breakdowns are below:

Class participation
Class participation, 100 points (25%)

At the beginning of the semester you are given full credit for class participation; that is, you
already have been allocated 100 points. To keep this points total you must participate in class
discussions and come to class prepared to participate in these discussions. | teach in a Socratic
method; as such, if | call on you during class and you are not prepared to answer the questions |
pose to you and/or you do not participate in a discussion based on any assignments, | will debit
you 10 points from the original 100 points for not being prepared. Class participation is
necessary for the success of the class. You are expected to prepare for each class as indicated
by completing the required assignments, and any additional work as specified, prior to class,
and come to class prepared to discuss these assignments.

Reaction Papers
Weekly writing assignments (“Reaction Papers”), 100 points (25%)

You are required to submit an essay (“Reaction Paper) about the reading assignments and other
related material as assigned for the week in response to a challenge question. There are five (5)
Reaction Papers due throughout the semester; hence, each Reaction Paper is worth twenty (20)
points. | am not interested in a summary of the reading or class lectures. Rather, | am interested
in what you think about the reading assignments, how these assignments apply and/or relate to
the broader themes of the class discussion and topics, how brands would apply such, etc. Each
reaction paper is due by 11:00 PM CST each Wednesday before class, submitted to me via
Sakai. Grading for Reaction Papers is as follows:
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Reaction Papers will be graded according to the following rubric.

Criteria A (20 points) B (15-19 points) C (9-14 points) D/F (0-8 points)
Outstanding Proficient Basic Below
Expectations
Fully responds to | Responds to the Responds to some | Response to
Argument | the questions questions and/or of the questions questions/topics
and/or addresses | addresses all topics | and/or topics; is incomplete or
all topics without fully analysis is thin or | missing;
thoroughly; developing answers; | commonplace; rudimentary and
provides provides substantial | supporting specific | superficial
thoughtful and analysis; uses examples are analysis;
well developed appropriate, specific | lacking or missing. | examples are
analysis; chooses | examples from the missing or
pertinent, specific | readings to support lacking;
examples from ideas. comments are
the readings to speculative and
support ideas. unsupported.
(Initial post should
be a minimum of
200 words.)
Posts offer Posts offer original Few, if any new No posts or posts
Critical original and ideas and/or ideas or show inaccurate
Thinking concrete ideas; connections but they | connections; posts | or superficial
interpretations are | lack depth and/or use vague understanding of
well supported; detail; posts generalities, the readings.
insightful and demonstrate rehash or
clear connections | accurate summarize other
are made within understanding of the | postings; posts
and among readings. show basic
readings; posts understanding of
demonstrate in- the readings.
depth
understanding of
readings.
All posts are All posts completed | Some posts late Posts not made
Timeliness | completed early | within the (initial post and/or | within the

and throughout
the discussion in
time for others to
read and respond
to them.

designated time
period but some not
in time for others to
read and respond to
them.

responses).

designated time
period; some, or
all, required
postings missing.
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All posts are Minor errors in Number of errors Frequent errors in
Stylistics | written in grammar, spelling, in grammar, spelling,

grammatically or sentence spelling or grammar, and

correct, formal structure; language | sentence structure | sentence

English; use too informal or detracts from structure; posts

correct sentence | colloquial; loose meaning; are largely

structure and organization of expression of incomprehensible

spelling; and ideas. ideas is confusing | due to mistakes;
demonstrate a or seems rushed; | posts contain
coherent ideas are texting lingo.
organization of disorganized.

ideas.

Position Paper (FINAL PAPER)

Position Paper, 200 points (50%)

The Position Paper relates to the topics discussed during lectures, assigned reading, and
additional class assignments. The Position Paper will be in response to a challenge question.
The Position Paper will function as the Final for this class. | will not accept the Position Paper
past the due date. If you submit this Position Paper late, you will NOT receive a grade on this
Position Paper. To receive full credit, your Paper must address the following:

- Discuss the topic in relation to the required reading, lectures, and assignments (“Class
Material”)

- Develop and support an original argument in regard to the topic

- Include relevant scholarly sources with proper citations and documentation

- Be a minimum of 1500 words in length

- Be free of spelling mistakes and errors in grammar, punctuation, sentence structure and
mechanics

- Adhere to the elements of an Position Paper as described below

Elements of a Position Paper
Structure

Your Position Paper should include a beginning (introduction), middle (body), and end
(conclusion). The introduction should engage the reader, present the topic, and state your
thesis. Your thesis is the controlling idea of your Position Paper that will be supported with
explanation and evidence in the body of the Position Paper.

The body should be comprised of coherent and well developed paragraphs. Each paragraph
should be unified by a clear topic sentence that supports the Position Paper’s thesis. The topic
sentence expresses the one main idea/point of the paragraph, and all other points and details in
the paragraph should relate specifically to this main idea. The ideas in your paragraphs should
be developed by using strong, specific supporting examples from the Class Material. Each
paragraph should be ordered in a logical sequence, and transitions from one paragraph to
another should be used to ensure coherence.

The conclusion should be interesting and memorable, offer some closing reflections or insights
related to the topic, and not merely repeat the introduction using other words.
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Writing a Thesis Statement

The strongest thesis is one that is as specific and narrowly focused as possible. Keep in mind
that a thesis statement is also the statement of your particular argument on an issue. So it will
be helpful to formulate your thesis in terms of defining and taking your stance on the topic you
are analyzing. It's helpful to think about your thesis as the “conclusion” you’ve reached as a
result of writing about your topic, only one that you present at the beginning of your paper. Then,
the rest of your Position Paper explains how you reached that conclusion.

Use of Sources

Your Position Paper should include specific examples from the primary sources (the Class
Material) as well as supporting research from secondary sources (information or interpretations
about the Class Material).

Your secondary source(s) should be scholarly works and should be used to support and expand
upon your own argument or interpretations, or serve as a counter-argument or interpretation
with which you disagree, to help you better prove your own.

You should use the MLA style for citing and documenting sources. When quoting or
paraphrasing a specific passage from the primary or secondary sources, put the page number
or website in parenthesis following the quotation or paraphrase according to MLA style, and
provide full documentation of the sources at the end of the paper in a Works Cited page.

This grading breakdown is subject to rules and policies as specified by Loyola University
Chicago and the Dean of the School of Communications and, thus, is subject to change as
necessary.

Classroom Demeanor

Please treat this class like any professional commitment and attend and actively participate in
every class session. Missing class, frequent late arrivals, and leaving early will lower your grade
because you will miss valuable content. Quizzes and in-class assignments may be given
without prior notice. You are not permitted to make up in-class work.

Conduct yourself courteously in class, which includes refraining from distracting and disruptive
behaviors such as texting or talking (to each other or on the phone) during lectures, eating,
arriving late or leaving early. Additionally, given the nature of the class subject matter it’s not
inconceivable to encounter vulgarity and other adult content, and the expectation is for you
discuss such content appropriately and responsibly.

You are expected to conduct yourselves in accordance with Loyola University’s Academic
Integrity Standards ( http://www.luc.edu/academics/catalog/undergrad/
reg_academicintegrity.shtml ) and the School of Communication Academic Integrity Standards
( http://www.luc.edu/soc/academics/academicintegrity/ ). | have included the School of
Communication Academic Integrity Standards below:

Academic Integrity

Statement on Academic Integrity
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A basic mission of a university is to search for and to communicate truth as it is honestly
perceived. A genuine learning community cannot exist unless this demanding standard is a
fundamental tenet of the intellectual life of the community. Students of Loyola University
Chicago are expected to know, to respect, and to practice this standard of personal honesty.

Academic dishonesty can take several forms, including, but not limited to cheating, plagiarism,
copying another student’s work, and submitting false documents.

Academic cheating is a serious act that violates academic integrity. Cheating includes, but is not
limited to, such acts as:

Obtaining, distributing, or communicating examination materials prior to the scheduled
examination without the consent of the teacher;

Providing information to another student during an examination;
Obtaining information from another student or any other person during an examination;

Using any material or equipment during an examination without consent of the instructor, or
in @ manner which is not authorized by the instructor;

Attempting to change answers after the examination has been submitted;

Unauthorized collaboration, or the use in whole or part of another student’s work, on
homework, lab reports, programming assignments, and any other course work which is
completed outside of the classroom;

Falsifying medical or other documents to petition for excused absences or extensions of
deadlines; or

Any other action that, by omission or commission, compromises the integrity of the
academic evaluation process.

Plagiarism is a serious violation of the standards of academic honesty. Plagiarism is the
appropriation of ideas, language, work, or intellectual property of another, either by intent or by
negligence, without sufficient public acknowledgement and appropriate citation that the material
is not one's own. It is true that every thought probably has been influenced to some degree by
the thoughts and actions of others. Such influences can be thought of as affecting the ways we
see things and express all thoughts. Plagiarism, however, involves the taking and use of specific
words and ideas of others without proper acknowledgement of the sources, and includes, but is
not limited to, the following:

Submitting as one's own material copied from a published source, such as Internet, print,
CD-ROM, audio, video, etc.;

Submitting as one's own another person's unpublished work or examination material;
Allowing another or paying another to write or research a paper for one's own benefit; or

Purchasing, acquiring, and using for course credit a pre-written paper.
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The above list is in no way intended to be exhaustive. Students should be guided by the
principle that it is of utmost importance to give proper recognition to all sources. To do so is both
an act of personal, professional courtesy and of intellectual honesty. Any failure to do so,
whether by intent or by neglect, whether by omission or commission, is an act of plagiarism. A
more detailed description of this issue can be found at http://luc.edu/english/
writing.shtml#source .

In addition, a student may not submit the same paper or other work for credit in two or more
classes. A student who submits the same work for credit in two or more classes will be judged
guilty of academic dishonesty, and will be subject to sanctions described below. This applies
even if the student is enrolled in the classes during different semesters. If a student plans to
submit work with similar or overlapping content for credit in two or more classes, the student
should consult with all instructors prior to submission of the work to make certain that such
submission will not violate this standard.

Plagiarism or any other act of academic dishonesty will result minimally in the instructor’s
assigning the grade of "F" for the assignment or examination. The instructor may impose a more
severe sanction, including a grade of “F” in the course. All instances of academic dishonesty
must be reported by the instructor to the appropriate area head and to the office of the Dean of
the School of Communication.

The office of the Dean of the School of Communication may constitute a hearing board to
consider the imposition of sanctions in addition to those imposed by the instructor, including a
recommendation of expulsion, depending on the seriousness of the misconduct. In the case of
multiple instances of academic dishonesty, the Dean's office may convene a separate hearing
board to review these instances. The student has the right to appeal the decision of the hearing
board to the Dean of SOC. If the student is not a member of the SOC, the dean of the college in
which the student is enrolled shall be part of the process. Students have the right to appeal the
decision of any hearing board and the deans of the two schools will review the appeal together.
Their decision is final in all cases except expulsion. The sanction of expulsion for academic
dishonesty may be imposed only by the Provost upon recommendation of the dean or deans.

Students have a right to appeal any finding of academic dishonesty against them. The
procedure for such an appeal can be found at: http://www.luc.edu/academics/catalog/undergrad/
reg_academicgrievance.shtml .

The School of Communication maintains a permanent record of all instances of academic
dishonesty. The information in that record is confidential. However, students may be asked to
sign a waiver which releases that student’s record of dishonesty as a part of the student’s
application to a graduate or professional school, to a potential employer, to a bar association, or
to similar organizations.

(The School of Communication policy is based entirely on and is consistent with the Academic
Integrity Policy of the College of Arts & Sciences.)

If you are a student with special needs such as those covered under the Americans With

Disabilities Act, please contact me early in the semester and immediately get in touch with
Loyola University Chicago Services for Students with Disabilities ( http://www.luc.edu/sswd/ ).
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COURSE SCHEDULE (SUBJECT TO CHANGE)

WEEK 1: (no class July 4th)
READING: Audiences Textbook, Section “Media Reception on a Global Scale”

READING: Attention Textbook, Chapter 1 “The Marketplace of Attention” and Chapter 2 “Media
Users”

Assignment 1: Reaction Paper 1 (accessible via the “Assignments” section in Sakai)

WEEK 2: (class July 11 and July 12)
READING: Audiences Textbook, Section “Part 1 Imagined Worlds: National, International,

Transnational”
READING: Attention Textbook, Chapter 3 “The Media” and Chapter 4 “Media Measures”

Assignment 2: Reaction Paper 2 (accessible via the “Assignments” section in Sakai)

WEEK 3: (class July 18)
READING: Audiences Textbook, Section “Part 2 Media Flows: Diasporas, Crossovers,

Proximities”
READING: Attention Textbook, Chapter 5 “Audience Formations”

Assignment 3: Reaction Paper 3 (accessible via the “Assignments” section in Sakai)

WEEK 4: (class July 25, video lecture)
READING: Audiences Textbook, Section “Part 3 New Formations: Clouds, Trends, Fields”

READING: Attention Textbook, Chapter 6 “Constructing the Marketplace of Attention”

Assignment 4: Reaction Paper 4 (accessible via the “Assignments” section in Sakai)

WEEK 5: (class Aug 1)
READING: Audiences Textbook, Section “Part 3 New Formations: Clouds, Trends, Fields”

READING: Attention Textbook, Chapter 7 “Public Attention in the Marketplace of Ideas”

Assignment 5: Reaction Paper 5 (accessible via the “Assignments” section in Sakai)

WEEK 6: (Final Exam)
Assignment: Final Position Paper (due at 9:00 PM CST; i.e., end of scheduled class time)
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